
REACH

ADVERTISE
National Art Education Association

with the 

Magazine

National Art
Honor Society

Art Education
Resource Guide

Convention
Program

Newsletter

List Rental
Career Center

18,000+ 
Visual Arts
Education
Professionals
and students!

www.arteducators.org/advertising



Art Education, the journal of the National Art Education Association, 
covers a diverse range of topics of professional interest to art educators. Each 
issue features a full-color Instructional Resource section with lesson plans, 
making Art Education a great addition to every teacher’s reference library.

Art Education is published bimonthly (see issue months below). This  
56-page magazine offers B/W as well as full-color advertising, and is received 
by all NAEA members.

The NAEA National Convention nurtures a community of colleagues whose collective 

energy sparks everyone from first time attendees to multi-decade veterans. This 

infusion of energy sustains art educators from convention to convention. 

I had the “assignment” of not only attending this year’s Convention in Seattle as an individual 

member of NAEA but also as an observer. I thought of my task as being an avid art enthusiast 

visiting a major museum whose collection ranges from antiquities to the contemporary art 

scene. I didn’t get the acoustiguide but rather wandered the vast galleries stopping to admire, 

reflect upon and interact with the “works” of art.
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AwArd NomiNAtioNs 

deAdliNe: october 1

Watch www.arteducators.org/

awards for revised guidelines for 

2012 award submissions.

For information, contact  

kduse@arteducators.org

NAEA Mission and Member dues

In today’s 2011 world, NAEA is the 

premier professional education asso-

ciation exclusively devoted to visual 

arts education. Advancing NAEA’s mission, 

providing generative research and knowl-

edge, supporting the dynamic groups of 

NAEA members in meaningful ways, and 

setting the standards for 21st-century 

teaching and learning in visual arts education 

have become ever more challenging as costs 

have risen significantly over almost 20 years. 

Like all schools/districts, organizations, 

and businesses, the unprecedented 

status of the economy and the environ-

ment in which nonprofits must work has 

required the NAEA Board and staff to be 

excellent stewards of the Association by 

reducing and/or eliminating costs across 

all Association operations while main-

taining quality and improving efficiencies 

at every level—no easy feat. Savings have 

been realized in all overhead costs as well 

as postage and printing—and without 

compromising the quality or delivery of 

services to state affiliates and members. 

Additionally, all NAEA staff have endured a 

salary freeze and most recently a reduction 

in retirement benefits. No further budgetary 

cuts can be made without reducing 

valuable member benefits and diminishing 

the membership experience.

In keeping with NAEA policy, the Board 

appointed a Fiscal Impact Committee, 

chaired by Western Region Vice President 

Kathryn Hillyer, to explore the need and 

implications for adjusting membership 

dues in alignment with actual costs. The 

Committee found that in today’s dollars, 

NAEA must spend $51.92 per member to 

fulfill each membership—in effect, losing 

almost $2 per active member and even 

more for student members and retired art 

educators.

While most associations employ a best 

practice that includes a regular schedule 

for increasing dues, NAEA has left this need 

unaddressed for far too long. Membership 

dues have risen only twice in the last 35 

years and were last increased 19 years ago 

(from $37.50 to $50). At that time, the cost 

for NAEA to fulfill membership was approxi-

mately $25 per member, leaving 50% of 

dues collected to invest in the development 

of new member benefits and allocating a 

portion to reserve funds.

Dues Increase 

Effective July 1—

First Time in 19 Years
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Seattle Convention HigHligHtS!

Seattle Reflections

              B
y B.J. Adler
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“the conference didn’t just 

give me new information. 

it also gave me an avenue 

to reflect on my teaching 

practice and consider 

what i can adapt, improve, 

and refine. “
—2011 Convention atttendee

first report
SNAAP Strategic National Arts Alumni Project: Tracking the Lives and Careers of Arts GraduatesReport entitled Forks in the Road: The 

Many Paths of Arts Alumni, Strategic 
National Arts Alumni Project (SNAAP) 
2010 Findings (http://snaap.indiana.edu/)sNAAp is an annual online survey, data 

management, and institutional improvement 
system designed to enhance the impact of 
arts-school education. the project provides 
the first comprehensive look at how artists 
develop in the Us and helps identify the 
factors needed to more effectively connect 
arts training to artistic careers. in May 2011, 
sNAAp released the results of its 2010 annual online survey of arts alumni. entitled Forks in the Road: The Many Paths of Arts Alumni, the study shows that the majority of arts graduates find satisfying work.

findings of the 2010 strategic National 
Arts Alumni project (sNAAp) are based 
on information from 13,581 alumni of 154 
arts high schools, arts colleges and conser-
vatories, and arts schools and departments 
within universities. those responding to the 
fall 2010 survey graduated from fine arts, 
theater, dance, music, creative writing, media 
arts, film, design, and architecture programs. 
the results provide insights into the lives 
and careers of arts graduates including: (1) 
what they studied in school; (2) satisfaction 
with their educational training and experi-
ences; (3) the various jobs they have held; (4) 
their involvement in the arts outside of work; 

and (5) personal information such as where 
they live, family and individual income, and 
educational debt. the findings of the report 
were largely favorable for arts schools and 
arts students, and the report garnered major 
media coverage.
Key Findings:
•	 Arts graduates are happy with their training, 

with 90% reporting their overall experience 
at their institution was either good or excellent.

•	 Most (76%) arts alumni would attend the 
same institution again.

•	 Ninety-two percent of arts alumni who 
wish to work currently are, with most (81%) 
finding employment soon after graduating.•	 two-thirds said their first job was a close 

match for the kind of work they wanted.•	 Most professional artists are quite satisfied 
with the opportunities to be creative in the 
job in which they spend the majority of 
their time. for example, 80% of fine artists, 
71% of photographers, 68% of dancers or 
choreographers, 68% of actors, and 61% 
of musicians were very satisfied with the 
opportunity to be creative at work.•	 fifty-seven percent of current professional 

artists hold at least two jobs concurrently; 
18% are working three or more jobs.•	 Arts alumni are critical for populating the 

teaching field, as more than half (52%) of 
arts graduates have taught in the arts at 
some point in their careers.•	 More than half (57%) are currently working 

as professional artists (41%) or did so in the 
past (16%).

•	 More than six in ten (63%) were self-employed since graduating, with 14% 
founding their own company.•	 of those who currently only work outside 

the arts, 54% said their arts training is relevant to the job in which they spend the 
majority of their time.

The Next Administration of SNAAP  
is Fall 2011
sixty-seven institutions (8 arts high schools 

and 59 institutions of higher educa-tion) from 26 states and two Canadian provinces have registered for the 2011 
national administration of the survey which will take place between the end of september and the beginning 

of November. Approximately 60% of 
the institutions participating in this cycle 

are entirely new to the project, ranging 
from liberal arts colleges to large research 

universities. it is noteworthy that this group 
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E m E r g i n g P E r s P E c t i v E s: 
A First Look at the 2012 nAEA national convention in  new York city

By Debbie Greh, 2012 Convention Coordinator

I ’m not a great singer, but I find myself humming songs about New York all the time now: from Billy Joel to Jay-Z and Alicia Keys, and of course, frank sinatra. (Note: 
“New York, New York” wasn’t written by 
Sinatra—can you guess who wrote it? 
The answer is at the end of the article.)is there a better location to celebrate the 65th anniversary of NAeA than in New York City? And what an excel-lent location for our Convention Headquarters:

Walk a few blocks north and you’re in Central park; south and you’re in times square and the theater District. it’s an easy walk to the MoMA, the Museum of Art and Design, and the American folk Art Museum (which has moved but is still close by). A bit of a walk (or a quick cab or bus ride) away is the Metropolitan Museum of Art, the Whitney, the Guggenheim, and the galleries in Chelsea and lower Manhattan. some of the best restau-rants in the world are blocks away; or if you want something light, there are food carts and trucks galore!And i haven’t even mentioned all the wonderful events that will be going on 
iNsiDe the hotel!
the 2012 NAeA National Convention theme—emerging Perspectives | Connecting Teaching, Learning, and Research—focuses on the idea that we are better educators when we 

collaboratively explore what it means to be teachers and learners, and how research can improve visual arts education. We have many perspec-tives and one focal point: the power of 
visual arts education to fulfill human potential.

over 2,200 proposals were submitted this year, addressing this theme either 
directly or indirectly. the 800+ that 

Release of Four Major Research Studies  
Brings Attention to Arts Education

By Kathi R. Levin

In this issue:
•	 Forks in the Road: The Many Paths of Arts Alumni, 

Strategic National Arts Alumni Project (SNAAP) 2010 
Findings. released in May 2011, this report, based on 
the responses of 13,581 alumni from 154 institutions to 
the 2010 field test questionnaire, provides promising 
feedback from arts alumni regarding satisfaction with 
their education and subsequent career paths.

•	 President’s Committee on the Arts and Humanities 
report entitled Reinvesting in Arts Education: 
Winning America’s Future Through Creative Schools. 
released in May 2011, this report presents a vision for 
arts education and articulates a call to action through 
five major recommendations for improving arts 
education.

I n winter/spring 2011, four major research studies were released that provide a range of 

relevant data and information for arts educators and arts education advocates. these 

landmark studies provide a lens into the status of arts education and offer insights into 

issues of value, access, and impact for visual arts educators and students. two studies are 

highlighted in this issue of NAEA News and two will be covered in the future issues.

In future issues:
•	 A Snapshot of Arts Education in Public Elementary and Secondary Schools: 

2009-10: First Look (http://nces.ed.gov/pubs2011/2011078.pdf). released in 

May 2011 by the U.s. Department of education and the National Center for 

education statistics, the first Look is the preliminary report of selected national 

data on the status of arts education in public elementary and secondary 

schools, based on information collected during the 2009-10 school year. full 

report to be released in early 2012.•	 Arts Education in America: What the Declines Mean for Arts Participation, 

National endowment for the Arts (http://www.nea.gov/research/research.

php?type=r). this report, released in february 2011, was commissioned by NeA 

from the National opinion research Center (NorC) at the University of Chicago 

to investigate the relationships between arts education and arts participation, 

based on data from NeA’s 2008 Survey of Public Participation in the Arts. it 

examines long-term declines in Americans’ reported rates of arts learning— 

in creative writing, music, and the visual arts, among other disciplines.

(continued on p. 3)

SAVE THE DATE!
NYC+ =

March 1–4, 20122012 NAEA NationalConvention
Book your discounted accommodationstoday at www.arteducators.org

NAEA news, the newsletter of the National Art Education 
Association, provides members with comprehensive information on 
what is happening throughout the organization as well as in the field 
of art education within every teaching level, geographic region, and 
issues group. 

NAEA News is published 5 times yearly (see issue months below) 
and is posted for members on NAEA’s website after publication. It is 
24-28 pages per issue, B/W, on newsprint, and is received by all NAEA 
members. Some issues feature color.
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Submit text (100 words or less per 1/6-page ad) 
by e-mail. Ad will be formatted.

Special  Issues! 
March 2012: The Business of Art Education 
September 2012: NAEA Resource Catalog

Advertising for JOB POSITION OPENINGS 
is $130 per 1/8 page, or multiples thereof. 
Submit text (150 words or less per 1/8-page 
ad) by e-mail. Ad will be formatted.
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  Insertion Order Form: http://www.arteducators.org/research/advertising/Insertion_Order_NAEA_NEWS.pdf

Founded in 1947, NAEA is a nonprofit, educational organization with a membership consisting of almost 20,000 
art educators from every level of instruction: early childhood, elementary, intermediate, secondary, college 
and university, administration, museum education, and lifelong learning. Membership also includes publishers, 

manufacturers and suppliers of art materials, parents, students, retired teachers, arts councils, and institutions—
anyone concerned about quality visual arts education.



NAEA Art Education Resource Guide 
This new online vendor site connects advertisers 
to their audience, and helps NAEA members save 
valuable time and money with targeted searches for 
visual arts-related products and services. Users search 
by keyword or category, and the Product Showcase 
provides a great way to introduce new products and 
promotions. The Guide is easily accessible from the 
NAEA home page, www.arteducators.org.

NAEA list Rental Target your message! Purchase a mailing list of our entire membership, 
or select specific groups including Elementary, Middle/Junior High, or Secondary Art Teachers; 
College/University Art Education Students and Faculty; Supervisors and Administrators; or Museum 
Educators. Lists grouped geographically by state or region are available as well.

Orders under 1,000 names: $115. Orders over 1,000 names: prorated at $115 per 1,000. Labels or digital file.

NEWSNA s
N A T I O N A L  A R T  H O N O R  S O C I E T I E S

A publication of the  National Art Education Association1806 Robert Fulton Drive, Suite 300, Reston, VA 20191-1590 •  w w w. a r t e d u c a t o r s . o r g  •  800 -299 - 8321 Vo l u m e  41 ,  N o.  1
Spring  2 0 1 1

A R T  S C H O L A R S H I P   C H A R A C T E R   S E R V I C E

Inside
NAHS Student Artworkpages 7–17

NJAHS Student Artworkpage 7

NAHS 
NAHS News    page 2, 4Chapter Spotlight    page 5Sponsor of the Year    page 6NAHS Chapter Reports page 17

NJAHS 
NJAHS Chapter Reports page 27

Dates to Remember!SeptembeR–OCtObeR 2011NAHS /NJAHS Back to School Kick-start recruiting new members and hold first informational NAHS/NJAHS meetingOCtObeR 1
Rising Stars Secondary Recognition Program Award Nominations Due

NOvembeR 1
Winter NAHS News Submissions Due 
JANuARY 31 
Chapter Registration Due
mARCH 1
Spring NAHS New Submissions Due 
mARCH 30
Deadline to submit Purchase Orders for NAHS Resources

In addition to balancing a rigorous academic schedule—maintaining a weighted 4.2 GPA while taking a variety 

of AP classes—Louis has tackled all levels of artwork, exploring painting, drawing, and design. His work has won a 

number of awards over the years; he was most recently honored at a juried show at the U. S. Department of Education in 

Washington, DC.
Michael Bell, his visual arts instructor at Southern High School, has been teaching Louis since the 7th grade: “He has 

always been talented, but that talent didn’t just happen overnight and his dedication to his work is evident in his journey. 

His process is thoroughly documented in his amazing sketchbook visual journals as a testament to how important obser-

vational drawing and visual journaling is to fueling his imagination and improving his technical skills.” He adds that 

Louis is equally dedicated to helping others. Through NAHS, Louis has participated in fundraisers, raised arts awareness 

in the community, painted public murals, and made sketchbooks for a domestic violence shelter.
Louis’s other instructors echo this sentiment, pointing out his active involvement in the school community and 

demonstration of strong character. His former AP English teacher, Marilynn Morris-Revelle, observed, “…his determi-

nation to understand difficult and rigorous material should serve him well in the future. Louis has an inquisitive and 

questioning mind and is not afraid to challenge preconceived notions.… Louis is an outstanding communicator both in 

the visual and the literary arts.”Congratulations, Louis!

Louis Fratino—award-winning artist, accomplished Honors AP student, and 
National Art Honor Society President at Southern High School in Harwood, 
MD—has been selected as NAEA’s 2011 Award Recipient in the Rising Stars 
Secondary Recognition Program. 

Louis Fratino, NAEA 2011 Rising Stars Secondary Recognition Program Award Recipient

For more on Louis Fratino, go to page 3

(above) Band Aid, Oils on MDF Board, 8”x 12”
(right) Everything We Aren’t, Mixed-Media/Oils on Paper, 8”x 10”

NAHS News, the official newsletter of the National Art Honor Societies, 
is a digital publication posted twice a year at www.arteducators.org/nahs. It 
features articles for students on careers in art, portfolio preparation, honor 
society chapter activities, student artwork, and scholarships. E-blasts with 
links notify members of its posting.

Honor society members are top middle/high school art students who 
are enrolled in advanced art courses and likely to consider post-secondary 
opportunities in the visual arts. Total circulation is over 35,000 students and 
3,500 art teachers. NAHS News is 28-40 pages per issue, 4/C, online.
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2011 NAEA National ConventionMarch 17-20 | Seattle, Washington
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NAEA National Convention Program Carry your message 
to the largest professional gathering of art educators in the world! Reach a 
broad audience beyond NAEA membership who seek products, services, and 
connections related to visual arts education. See www.arteducators.org for 
information on the NAEA National Convention each spring.

The 8 ½”  x 11” perfect-bound program is approximately 200 pages, and offers 
opportunities for B/W and full-color advertising.
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